Google Analytics 4 for Magento?2

version 1.0.0

SAS WEB COOKING

mai 19, 2023






Contents

Welcome to Google Analytics 4 for Magento2’'s documentation!
Introduction
Installation
IMPORTANT NOTICE
Extension licence note
Configuration
General Configuration
Google Tag Manager
Google Analytics Options
Ecommerce
Use Store Currency
Custom Dimension
Events
Extra Pageviews
Custom Tags
Google Adwords
Google Remarketing
Tools
Impressions & Clicks
Enhanced Ecommerce : Click and Impressions configuration
Product click & impression tracking
Promo click & impressions tracking
Troubleshooting

Transactions are not linked to the user session

© © 0 0 0 0 N N N N o o o~ B W W w w NN DN PR






1/13

Welcome to Google Analytics 4 for Magento2’s
documentation!

Introduction

Google Analytics 4 extension for Magento allows you to use GA4 easily on your store. Juste enable it, and fill your
account ID, and that's it!

You also have the choice on how the transactions are sent to GA4 (order success page or on invoice/order creation).
GA4 extension allows you also to track event like customer registration/login/logout, add product to cart, ...

» Use the new Google Analytics 4 with your Magento
« Google Tag Manager support

« Choose between classical transaction system (transaction sent on order success page) or server-side
transaction system (transaction sent on event (order placed, order invoiced, etc..)

* By choosing server-side system, you will have an exact conversion rate!

« Server-side transaction system, using Google's Measurement Protocol support, allow you to track real
transactions (only paid orders!). But if you want, an option allow you to track all orders (with non-paid
ones). Or only orders which get a specific status.

 Configure your transaction tracking data : Including or excluding tax ? Order currency or Base Currency ?
Send child items or not ?

« Track following events : Customer Registration, Customer Login, Customer Logout, Add product to cart,
Remove product from cart, Add coupon code, Share wishlist, Add product to wishlist, Newsletter
subscription & unsubscription, Order placed, Order paid, Order refunded, Time Spent on page,
Compare:add, Compare:remove (Ask for more!)

« Track magento ajax sections in onepage checkout, Track submitted contact form, Track successfull login,
etc... with extra pageviews hits.

« Send events during checkout : order placed, paid, refunded...
« Manage dimensions about the environment, the customer, the product, the breadcrumb, etc...

« Support for Google Analytics 4 enhanced ecommerce plugin : Product Impressions*, Product clicks*,
Product details impressions, Promo impressions*, Promo clicks*, Addition and Removal from Cart,
Checkout Steps, Transactions, Refunds

« Support a lot of custom dimensions (from product data, environment, customer, cart, breadcrumb, ..)
« Support for Google Analytics 4 demographics data

» Support for a lot of options : Opt-Out, User ID, referrer override, cookies options, allow anchor, always
send referrer, sample rate, site speed sample rate, etc...

* New! Analytics Admin Dashboard : Simple for now, we will make it more usefull and complete in the next
releases.

e Support Marketplace extensions : ShoppingFlux, Ess M2ePro (Orders from those marketplaces
extensions will be sent to GA4 with a specific campaign)

» Support double tracking : One account for all stores (global scope), and one account for the store view
e Can manage Google remarketing tag
e Can manage Google dynamic remarketing through custom dimensions

e Can manage Google adwords tag
Functionnality missing ?

Please feel free to contact us, and maybe we could add it to our next release! chef@web-cooking.net


mailto:chef@web-cooking.net
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Installation

IMPORTANT NOTICE

Before installing any new extension to your production website, you have to respect those steps :

1. Test the extension on a pre-production version of your website
2. If everything is working fine on your preprod version: Create a backup of your production website.

3. Install the extension on your website

Installation might cause issues because of specifc server configuration, third-part installed modules,
custom themes, core surcharges, etc ... That’'s why you must know what you are doing, and you must be
able to rollback in case of problems. If you are not sure what to do, we advise you to order our Installation
services, or ask a professional to install the extension for you.

Extension licence note

Webcooking offers a single installation by licence. It means only one magento installation may use the
extensions. This magento instance may use Webcooking extension with unlimited stores. The Webcooking
extension is linked with the default store domain (domain used to connect to administration).

The extension can also be used on unlimited development or pre-production instances of Magento as long
as it stays test environements.

How to install the extension
Step 1: Preparations

a. Download extension, and its dependencies (every extension has at least Webcooking_Core extension as
dependency)

b. If you want to install the extension on production site (live site) directly, please read the notice above.

c. If you are installing the extension on production site (live site), create a backup before installation.

d. If you don't have any local composer repository, create one. Here is a local composer repository example :
[...]
"repositories": {

[...]
"local ": {

lltypell: n pat h",

"url": "extensions/*/*"

Step 2: Deploy files

a. Uncompress the archives content to your Magento local repository folder. For

exa

nkdi r ext ensi ons/ Webcooki ng/ Core && unzi p Webcooki ng_Core. php -d extensi ons/ Webcooki n¢

b. Run conposer require webcooking/extension_nane you can find extension_name in
composer.json file

c. Run bin/magento nodul e:enable --clear-static-content Wbcooki ng Extensi onNane
you can find ExtensionName in registration.php file

d. Runbi n/ magent o set up: upgr ade
e. Runbi n/ magento setup: di:compile

f. Runbi n/ magento cache: fl ush
Step 3: CRONs management


https://getcomposer.org/doc/05-repositories.md#path
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Some extensions required some actions periodically. Magento manages this natively, but you need to configure it on
your server when installing magento. If it has not been done, you should do it now:

See this link

Note

In most of cases, if you don’t know what an option is for, you can leave the default settings.

Configuration

General Configuration

General configuration

Goagle Analytics 1D

............

Here are few steps to start with our extension:
Activate the extension.
Then, fill the Google Analytics 4 ID, it starts by « G- » and you can find it in your GA4 account.

Then, fill the API Secret, it starts by « G- ». To create or retrieve your secret, navigate to your GA4 account: Admin >
Data Streams > choose your stream > Measurement Protocol > Create

If you have multiple stores, you can configure different IDs in the different store views scope. You can also set a
global UA property if you enable the option « Add a global tracker » and fill the Google Analytics ID of your global
account.

You can enable the queue. If will store the events in database and send them asynchronously.

Google Tag Manager

Google Tag Manager @

This is optionnal. If you don’t want to use GTM, just leave it disabled.

Else, you should enable Google Tag Manager (note that Analytics part should be enable too, and the GA4 ID & API
Secret filled ! It will be used for server-side events).

Then you can - or not - add the GTM container tag. If you have already setted up GTM manually or via another
extension, then you can let this option off. In the other case, you should enable it, and fill the GTM Container ID (You
got that ID by creating a container in GTM).

To see how to configure Google Tag Manager, see gtm.

Google Analytics Options
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Note

Change this options only if you are an expert. Default settings fit usually well.

Google Analytics Options

Cookie Domain

Laave ey
Caokie Expiration
[Pmp——
Cookie Prefix
——
Cookle Update (L

Cookie Flags
Lazwe empty 10 ot use.
Enable opt-out

ok I yorr e - <a hrale"janascripe gaOpsora=Click hery 2 opt-out af

Use magente cookie restriction

an

 yes and cookie reswicion is on, analysics wil mot be used uscl User JCrepts covkes.

Debug mode o,

Exclude Referral Domains

1 SEMan pir e PAFINE 1005 Wil TEwilY SCumanLralemer wrutie

Ecommerce

Ecommerce options

Use Goagle Measurement Protocol to track transactions

Brand attribute

Track transactions on event :

Use stare currency |y,

Transaction revenue amount ; Include tax | o,
Transaction reverwe amount - Include shipping cost
Transaction sgping amaunt ; Include tax
Transaction tax amaunt: Indlude shipping tax | o,
Transaction item price amount : Include tax | ¢ ;

send chilaren items fof configurable, bundie, .
Enabled refund tracking | oy

Refund canceled order

dor 0 Magesssd Lisaless f

Track variant changes on product page | 1.

f a5, 3 roJUCT S8 impression wil B4 SAnt whien SERCTING 3 Varan on a configurasle page vew

Google Measurement Protocol allows to send hits to GA4 on server side (no JavaScript).
If Use Google Measurement Protocol is set on No, the transaction will be sent on checkout success page via gtag.js

If the first parameter is set on Yes, the transaction will be sent on server side, triggered by an event such as invoice
creation, order creation, order status change and other advanced events.

Use Store Currency
If set on « Yes », store currency is sent to GA4.
If set on « No », base currency is sent to GA4.



It is recommend to choose the base currency, else GA4 will convert itself when the hit is received, which could lead

to amount's differences.

Custom Dimension
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Based on your needs, you can enable or not those properties, it will be sent with your events :

Custom Dimensions
Environment data
o e
-
e
—

Mage Session ID

Google Session ID

Breadcrumb data

Breacrumb IE.P ',\‘
Breacrum 10 42
Brescrumb 10 43
Breacrumb IE.I ',\‘
Breacrumb ID. l.5
Breacrumb Label #1
Breacrumb Libl.l ',\2
Breacrumb Latel #3
Sreacrumb Label #4
Breacrumb le.l.l {5
Page Name

Page Id

Customer data

s customer logged in

Customer ID

Customer Name

Customer Gender
Customer Postal code

Customer Orders Count

Customer Last Order Date

Custamer Spent Amaunt

Customer other attributes

TIMestamp vaiue. O a Sezsnn ke, |as: mestam wil be the ses:

oul

oul

Oul

oul

oul

oul

ouil

oul

ouil

oui

¢ Ehis. matmsion. (For Securiy

3100 10,

- —
Term af Service Please check current (-ogie s 1o of

Oul

e in viclation of Geogie's
- befare using this sption

Warning : Sending customer isfarmation Ls Geogle aaslytics may b in islation of Geegh'y

Tarm of Servics Plaase ehack currant (oga s Tem ol 4 e

oul

Bafiare using this sptien.

Warning
Tarm of SErvice Please ENREK EUFRRL GEOEH S TET 01 S8ICE

oul

ou

oul

WI.torurs sedy the srders with 8 eomplets state

ow

Customer Last Purchase [with 2 compiete state) Date.

oul

WIS amounts of the orders wih 3 comelste state

Mtribute

Gender

Group

Add

@
arere using this sptien.

‘Warning ; Sending customer information t3 Google analytics may Be in violation of Googies

Term of Service Please check current

Google's Term of Service!

Before using this sption.
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Product data

ProductiD | g, .
Ean be tsed for retad dynamic remarketing)
Productsiu | q, =

Cam be e for retal dynamic remarieting)

product Name | o, .

Product Cost [ .

Warning : This fialkd will be sant via MP only, and will never be displayed in yoor pages seurce
code

Product price | g, .

Product Profic | o .
Warning : This fiekd will be vent via MP anly, and will never be displayed in yoor pages source
code

Product Profit (%) | .

Warning : This fisld will be sant via MP anly, and will never be displayed in your pages ssurce
eode

Proguct other sttributes

Auribute Action
Acthaty N .
Add
Cart data
G o,

CartGrand ot | g

Cart iterms count

Gty o differant items in cant

Cartitems Gty | o

Total afy of e in cart

Cant Coupon Code | o

Events

Based on your needs, you can enable or not those events:

Events

Track customer registration | o -

Track customer login |
Track customer logodt .
Track remave praduct from cart | o -
Teack sdd coupen to cart | o,
sharing whishlist |
Asd produst v whishiist |, =
Track subscribe (o newsletter | o,
Track unsubscribe (0 newsletier o
Track whan order starus changed [ o, .

Track when add product lufﬁm?lr.ﬂ'u.l Oul

Track when remave product from compare st |

Track time spant on page

In secunds. Comma separated. Leave empty Lo diable. Exampi - 15, 30. &5, 0. 90, 120, 140, 300,
&0

Extra Pageviews
Like events, you can choose depending on your needs.

It can help you in many ways. For example, you can use them to create conversions.



Extra Pageviews
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Warning : Don't enable too much events : Analytics quots is 500 hits per session. If you have 1o many everts enabled. some custormer could reach this guota and you could miss transactions...

Custamer Login Surcess
Customer Registratan
Newsletter Subscribe
Newsletter Unsubscribe
Submitied contact form
Order Cru.t.:ﬂ

Order Refunded

Order Invaiced

Custom Tags

Hon

Oui

Will send capeview - foatommenregater/suctess on Customer Registration.

Wil send pagevirs - fosstemerinewslester

11 BN G - ICLSIOPTENT EWSIESIES UNSLDSCYIDE 0N CLSM0emer UNSLOSrpuon

oul

Wl sand Bk - ICERCICTS/SUBATATEG ON CENEACT Farm Sutmission

Non

Wl s v - gadiordercreated

Non

Wil yend apeves - igslicrderireh.rced

Hon

Wil send pageview - [gadiorgerinvoiced when

Tags in JavaScript. Use only if you are an expert.

Custom tags

Before Pageview

After Pageview

Google Adwords
ID provided by Google Adwords.

Adwords tag

Add adwords tag
Conversion id
Conversion Label

Conversion Value

send Grand Total incl. Tax

Sond Grand Total Incl, Shipping

Google Remarketing
ID provided by Google Remarketing.

Remarketing tag
Add remarketing tag
Corversion E
Use product 10 Instead of SKU
show Configurable Product
Tools
Tools

Enable logging

Leave empty to use order grand total amount

Oul

oul

Nom

Mon

Non

Hyes. i will sewd configurable and simpies

oul

arder d
rer bs invokced
s, If no. it wall send only smples products.

Here you can choose to activate or not the logs for Measurement Protocol

production environnement or temporarly.

| Use system value

. it is only for debugging. Do

not use in
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Impressions & Clicks

Enhanced Ecommerce : Click and Impressions configuration

Note

These modifications are optional! Without it, you will just not have impressions & clicks informations.

You will need to add some maodification to your theme if you want to benefit fully the Enhanced Ecommerce plugin.
You will find on this page the documentation to manage Product Impressions, Product clicks, Promotion Impressions
and Promotions clicks

Product click & impression tracking

You'll have to use the ViewModel Webcooki ng\ Googl eAnal yti cs4\ Vi ewibdel \ | npr essi ons whenever a link
to a product view is displayed. For example, you'll want to start with catalog/product/list.phtml template.

To track a product clicks, you'll have to add this code :

<?= | * @oEscape */ $inpressionVi ewwbdel - >get Product Li nkDat a($_pr oduct) ?>
The parameters of getProductLinkData method are :

1. The product. Required. This must be a ‘catalog/product’ model.

2. The list name. Optional. If you leave it to false, our extension will try to guess a list name. For example :
“Category Electronics Product List”.

3. The list ID. Optional. If you leave it to false, our extension will try to guess a list name. For example, the
category ID.

4. The position of the product on the list. Optional. On list.phtml template, you will want to use $_iterator variable
for list mode, and $i for grid mode.

You have to place this code whenever a link product is displayed in a list, inside the <a> tag, for example :

<a <?= /* @oEscape */ $inpressionVi ewhbdel - >get Product Li nkDat a($_product) ?>
hr ef =" <?= $escaper - >escapelr| ($_pr oduct - >get Product Url ()) ?>"

cl ass="product photo product-item photo"

t abi ndex="-1">

Promo click & impressions tracking
You'll have to add a PHP code whenever a link to a promo is displayed.
To track a promo clicks, you'll have to add this code :
<?=/* @oEscape */ $inpressionVi ewwbdel - >get PronoLi nkDat a(' PROMOL2', ' Summer Sal e',

The parameters of getPromoLinkData method are :

1. The promotion ID. Required.
2. The promotion name. Optionnal.
3. The creative associated with the promotion (e.g. summer_banner2).

4. The position of the promotion. Optionnal.
You have to place this code whenever a link to promo is displayed, inside the <a> tag, for example :

' sbanne


https://developer.adobe.com/commerce/php/development/components/view-models/
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<a <?= /* @oEscape */ $inpressionVi ewhbdel - >get PronoLi nkDat a(' PROMOL2' , ' Sunmer Sal e', 'sba
hr ef =" <?php echo $this->getUrl (' pronptions') ?>" title="<?php echo $this->_ (' Sunmer Sales !

Finally, we are sorry to put your hands into the code, it should be our job! However, we cannot detect all your
promotions, and product’s impressions/links :) Especially since you have a very customized (and so beautiful) theme,
right ?

We hope our extension will help you in your business! Cheers!

Note

If you can’t find your answers here, feel free to contact : chef at web-cooking dot net

Troubleshooting

Transactions are not linked to the user session

In some cases, this can be a normal situation. For example if you want to track admin orders. But in most cases, this
is an anormal situation that should be fixed. Here are the possible issues and fixes :

1. _ga cookie never gets to the backend : Check your server configuration. In most case, Varnish or another proxy
is removing _ga cookie before sending it to the web server.

2. Check your “Cookie domain name” and “Cookie prefix” in our extension’s configuration (Options tab)
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